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Our motto at the Surfrider Foundation in 2017 was “It’s 
a Sprint and a Marathon.” A sprint because the Trump 
administration wasted no time in issuing a number of 
executive orders that put the health of our ocean and 
coasts at risk. Those executive orders included expand-
ing offshore drilling along all of America’s coastlines, 
eliminating important clean water and climate change 
programs, and efforts to shrink national monuments and 
sanctuaries. We quickly sprang into action, launching 
national campaigns to mobilize our network of coastal 
defenders. 

Coastal and ocean conservation is also a marathon 
because many of the issues we face are chronic and 
will take years, if not decades, to solve. Plastic pollution, 
climate-induced sea level rise and water pollution are 
issues that take constant pressure, endlessly applied. 
Fortunately, our chapter and student club network is up 
to that task and our volunteers are making extraordinary 
efforts day in and day out to promote clean water and 
healthy beaches. 

The Surfrider Foundation works at the local, state and 
federal levels of decision-making, so we can play 
defense at the federal level while still making progress 
at the local and state levels around the country. And that 
we did. Surfrider’s network achieved 50 coastal victories 
in 2017 to protect our ocean, waves and beaches. 

Some significant achievements included saving federal 
funding for the BEACH Act that ensures water quality 
testing and reporting at beaches across the U.S. so you 
know if it’s safe to swim or surf at your favorite beaches; 
banning plastic bags in Boston; expanding California’s 
Coastal Monument; protecting beach access in York, 
Maine and Miami Beach, Florida; and passing a beach 
access law in California to improve lower cost accom-
modations along the coast. 

Sprinting while also running a marathon is not easy, but 
we didn’t have a choice. Our significant work continued, 
while we addressed a relentless stream of threats to 
ocean and coastal health from the Trump administration. 
Our staff, chapter leaders and volunteer network proved 
that they are up to this very important task, as did you, 
our supporters. Our extraordinary response to these ex-
traordinary threats would not have been possible without 
your support. These threats continue and the health of 
our ocean, coasts and planet is on the line, so we intend 
to continue our allout effort to protect our ocean, waves 
and beaches. 

Thank you for your involvement and support. 

For clean water and healthy beaches,

Dr. Chad Nelsen Chief Executive Officer
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Shot
Puerto Ricans have long been known for their love of rum, and 
particularly their love of Don Q. More than two-thirds of the 
island’s population drinks this particular rum, which is distilled, 
manufactured, and distributed (all around the world) from Destilería 
Serrallés headquarters in Ponce. Not only known for quality 
products, in the last decade the Serrallés family has made strides in 
implementing sustainable technology and reducing their impact on 
the environment that have reverberated throughout the spirit-making 
industry. Many of these green initiatives came directly from Roberto 
Serrallés, a sixth-generation distiller who left Puerto Rico to become 
a teacher, but wound up back at his family’s distillery.

ADVANCING CLEAN WATER WITH DON Q 
IN PUERTO RICO

BY MEGHAN HOLMES

AT CLEAN WATER

A

3



CL
EA

N
 W

AT
ER

“SUSTAINABILITY 
IS NOT A 
DESTINATION, 
IT’S A 
COMMITMENT TO 
A CONTINUAL 
PROCESS.”

—Roberto Serrallés

Many of Don Q’s green initiatives 
came directly from Roberto Serrallés, a 
sixth-generation distiller who left Puerto 
Rico to become a teacher, but wound 
up back at his family’s distillery.

“Some of my guiding principles come 
from the field of industrial ecology, spe-
cifically Marian Chertow, who teaches 
at Yale. Part of her work looks at the 
lack of waste in naturally occurring sys-
tems and suggests we should mimic that 
in industry,” notes Serrallés. “There is 
no waste in nature, and that is an ideal 
system. So, how do we find a use for all 
our outputs?”

This mission has led to significant 
changes at Destilería Serrallés over 
the last decade. Serrallés focused his 
work on the system the distillery uses 
for wastewater treatment, which several 
other distillers now emulate. It captures 
carbon dioxide released during the 
fermentation process and distributes it 
to locaWl soda producers, reducing 
greenhouse gas emissions. 

Wastewater from the distillation process 
has a myriad of uses, finding its way 
into compost, biofuel, and irrigation 
water. Don Q has also completely 
eliminated wastewater discharge into 
nearby oceans, a long-term goal that 
dovetailed with one of the missions of a 
global nonprofit with initiatives in Puerto 
Rico: The Surfrider Foundation.
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Surfrider and Destilería Serrallés have 
future plans for collaborations around 
the globe. Don Q recently began sell-
ing rum in Europe, where Surfrider has 
several initiatives, and the two organi-
zations will host beach cleanups be-
ginning in Holland. They plan to bring 
together foundation members, Don Q 
employees, and local bartenders. “In 
general, the bartending community is 
amazing and the people we engage 
with are incredibly service-oriented and 
do so many cool things,” says Serrallés. 
“We do a lot of community service 
projects around the globe, including 
sponsoring Pig and Punch events in the 
United States.”

In the future, Serrallés hopes to continue 
developing sustainable technologies for 
Destilería Serrallés, and encouraging 
the implementation of those methods 
industrywide. “Sustainability is not a 
destination,” he says. “It’s a commit-
ment to a continual process. We are 
trying, and it’s about trying to be better 
every day.”

Wastewater from the distillation process 
has a myriad of uses, finding its way 
into compost, biofuel, and irrigation 
water. Don Q has also completely 
eliminated wastewater discharge into 
nearby oceans, a long-term goal that 
dovetailed with one of the missions of a 
global nonprofit with initiatives in Puerto 
Rico: The Surfrider Foundation.

“Don Q is doing good, significant work 
to reduce waste and close the loop in 
their systems,” says Dr. Chad Nelson, 
Surfrider’s CEO. “They came to us and 
wanted to establish a partnership and 
we were thrilled. We have people 
that monitor water quality in Puerto 
Rico, and we also do work protecting 
coral reefs, which are very sensitive 
to changes in water temperature and 
nutrification, both of which are potential 
impacts from wastewater discharge at 
nearby distilleries. Keeping wastewater 
out of the ocean keeps helps keep reef 
systems healthy,” he says.

“THERE IS 
NO WASTE 
IN NATURE, 
AND THAT 
IS AN IDEAL 
SYSTEM.” 
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—Roberto Serrallés
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play
Surfers, lawyers and legislators hugged and high-fived Monday at 
an impromptu party on a sandy cove in San Mateo County after the 
U.S. Supreme Court decided not to take the case of a tech billionaire 
who wanted to block public access to the beach.
	
The decision means lawyers for Vinod Khosla, co-founder of Sun 
Microsystems, will not get the opportunity to argue before the high 
court that he has a right to stop people from crossing his property to 
reach a picturesque beach.

Advocates for public access touted the decision, which keeps an 
access road open to Martins Beach, about six miles south of Half 
Moon Bay, as a victory for beachgoers across the country.

“Money cannot buy justice, and arrogance cannot stop the public’s 
right to use our beautiful ocean,” said Joe Cotchett, the lead 
attorney for the Surfrider Foundation, which filed suit against Khosla. 
“Remember, this case is all about the public. That’s who it’s for. ... It’s 
about the right of anyone — child, adult — to go down to fish, go 
down to swim, but, more important, to have access to our wonderful 
ocean.”

SUPREME COURT REFUSES TO TAKE UP MARTINS 
BEACH CASE. SURFERS, BEACHGOERS RELIEVED.

BY PETER FIMRITE

FIGHT WIN
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“Money cannot buy justice, and arrogance cannot stop 
the public’s right to use our beautiful ocean,” said Joe 
Cotchett, the lead attorney for the Surfrider Foundation, 
which filed suit against Khosla. “Remember, this case is 
all about the public. That’s who it’s for. ... It’s about the 
right of anyone — child, adult — to go down to fish, go 
down to swim, but, more important, to have access to our 
wonderful ocean.”
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“IN THE OLD DAYS THERE WAS A 
BIG SIGN THAT SAID ‘WELCOME 
TO MARTINS BEACH’”

—U.S. Rep. Pete McCloskey

The crescent-shaped cove, featuring a distinctive pyra-
mid-shaped rock, has been the subject of an ugly, almost 
decade-long clash between Khosla and surfers and other 
beachgoers that began when Khosla blocked the only 
road leading to Martins Beach. The Supreme Court’s re-
jection of the case now prevents the battle from becoming 
a test case for public coastal access around the coun-
try. Cotchett joined state Sen. Jerry Hill, D-San Mateo, 
representatives of Surfrider and a crowd of celebrants 
at Martins Beach on Monday, where they laughed and 
joked about the decision.

“In the old days there was a big sign that said ‘Welcome 
to Martins Beach,’” said former U.S. Rep. Pete McClo-
skey, stood in front of the gate and reminisced about 
hay rides down to the cove in his youth. “This is the most 
beautiful beach in California and that son-of-a-gun would 
have kept it from the public.” McCloskey jokingly urged 
Robert Caughlan, a San Mateo surfer known as “Bird 
Legs,” to put on his swimsuit and give the crowd a demon-
stration, but the 75-year-old former president of Surfrider 
said he was happy enough on dry sand.

“It’s big time,” Caughlan said about the decision. “Why is 
access to Martins Beach important? For the same reason 
access to Yosemite is important. It’s a public treasure.”
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Khosla’s decision to hire Paul Clement, a high-pow-
ered Washington, D.C., lawyer, and appeal the case 
to the Supreme Court had caused anxiety in the Cal-
ifornia Legislature and in legal circles that the court, 
which opened its new session Monday, would undo 
decades of law upholding public access to beaches. 
Khosla claims the order requiring him to open his land 
to the public without just compensation is tantamount 
to stealing his property. Another of his lawyers, Dori 
Yob Kilmer, said Monday that Khosla will comply with 
the lower court decision and apply with the California 
Coastal Commission for a permit to restrict access. 
She signaled the fight is far from over.

“No owner of private business should be forced to 
obtain a permit from the government before deciding 
who it wants to invite onto its property,” Kilmer said in 
a statement. “Contrary to popular opinion, the case 
we filed in the U.S. Supreme Court is not about access 
to the beach. Other courts already ruled no public 
access rights exist on the property.” She was referring 
to a 2013 ruling by San Mateo County Judge Gerald 
Buchwald saying the beach was subject to the 1848 
Treaty of Guadalupe Hidalgo, which ended the Mex-
ican-American War and required the United States 
to recognize Mexican land grants. Buchwald was 
saying, in essence, that the beach had been in private 
hands long before laws were passed requiring public 
access to the coast.

Had the Supreme Court taken the case and ruled in 
favor of Khosla, it would have affected as many as 22 
states that have granted the public the right to access 
beaches, lakes and waterways, Surfrider’s Cotchett 
said. “The most conservative and divided Supreme 
Court in my lifetime confirmed that even a billionaire 
who refuses to acknowledge that the law applies to 
him, and retains the most expensive attorneys he can 
find, cannot create a private beach,” Cotchett said. 
“Beaches are public in California, and the immensely 
wealthy must comply with the Coastal Act just like 
everyone else.”

Khosla, founder of Khosla Ventures, a Menlo Park 
venture fund with more than $4 billion under man-
agement, bought Martins Beach and the surrounding 
coastal lands for $32.5 million in 2008. He shut the 
public access gate in September 2010, citing the cost 
of maintenance and liability insurance. Surfrider sued 
Khosla in 2013, arguing that the shoreline belonged 
to the public and had been open to all comers 
since at least 1918. After a series of back-and-forth 
rulings, San Mateo County Judge Barbara Mallach 
ruled in 2014 that Khosla should have obtained a 
development permit from the California Coastal Com-
mission before shutting the gates.

A state appeals court agreed in August 2017, saying 
the closure was a type of property development that 
required the commission’s approval and that his failure 
to obtain a permit before blocking access to Martins 
Beach was illegal. Khosla took his case to the nation’s 
high court after the California Supreme Court denied 
review of his appeal last October.

Khosla’s legal team, led by Clement, told the court 
that any interference by the state with his “fundamen-
tal right to exclude the public from private property” 
would be a type of confiscation — a “taking,” in 
legal terms — that requires compensation under U.S. 
Supreme Court property-rights rulings. In asking the 
top court to grant a review, Clement claimed the 
state courts wrongly decided that “owners of private 
beachfront property in California may not exercise 
that right without first obtaining the government’s 
permission.”

At stake was the 1972 California Coastal Zone Con-
servation Initiative, which created the 12-member Cal-
ifornia Coastal Commission. The California Coastal 
Act, passed in 1976, prohibits homes or developments 
from blocking access to beaches, essentially making 
the entire California coast, including all beach prop-
erty below the mean high-tide line, public property.
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“THIS IS THE 
MOST BEAUTIFUL 
BEACH IN 
CALIFORNIA & 
THAT SON-OF-
A-GUN WOULD 
HAVE KEPT 
IT FROM THE 
PUBLIC”

—U.S. Rep. Pete McCloskey

1,100 
miles of California 
coastline that were 
in jeopardy of 
losing future public 
beach access
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“This lawsuit began as a modest claim that the Coastal Act’s permit 
requirements apply to everyone,” said Eric Buescher, another 
lawyer representing Surfrider. “It grew into a fight over the future of 
public access along over 1,100 miles of coast in this state.” A state 
appeals court agreed in August 2017, saying the closure was a type 
of property development that required the commission’s approv-
al and that his failure to obtain a permit before blocking access 
to Martins Beach was illegal. Khosla took his case to the nation’s 
high court after the California Supreme Court denied review of his 
appeal last October.

“YOU CANNOT MAKE A UNILATERAL 
DECISION TO SHUT DOWN A BEACH 
THAT HAS PROVIDED GENERATIONS OF 
FAMILIES WITH MEMORIES”

—Lisa Haage

Khosla, who has offered to grant an easement over his property for 
$30 million, was threatened with fines of up to $11,250 a day, or 
more than $4 million a year, for violating Coastal Commission rules. 
He has been opening the gate periodically.

Lisa Haage, chief of enforcement for the coastal commission, said 
in a statement that multiple courts including the U.S. Supreme Court 
have upheld the Coastal Act’s protections. “This case reaffirms that 
you cannot make a unilateral decision to shut down a beach that 
has provided generations of families with memories,” she said. “We 
will be considering how to proceed and hope the owner will work 
with us ... ”

The beach party was nevertheless muted over Khosla’s embrace 
of the Treaty of Guadalupe Hidalgo decision and the possibility of 
more litigation over the Coastal Commission permit. Cotchett said 
he fielded calls from officials stretching from Maine to San Diego 
expressing their worries that courts might — if Khosla keeps filing 
lawsuits and appealing them up the chain — eventually agree to al-
low roads and trails leading to thousands of beaches to be blocked 
by wealthy property owners.
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In many way, sea-level rise brought about by climate change will 
be painfully obvious. For instance, according to Risky Business—a 
2014 report commissioned by billionaires Tom Steyer and Michael 
Bloomberg—by 2050, $15 billion in property value will be erased in 
Florida as land gets swallowed by the intruding sea. 

More subtle effects of the changing planet will be everywhere, 
however. Not far from those drowned homes, surfers may wonder 
where the waves went. 

“Surf spots are going to disappear,” Dan Reineman told me, 
summarizing the findings of a study he published earlier this year 
that focused on California surfing. Reineman is a lecturer at Stanford 
University’s School of Earth, Energy, and Environmental Sciences, and 
a lifelong surfer. His study says that by 2100, sea-level rise could be 
an existential threat to about 18 percent of California’s surf spots, and 
could cause 16 percent to be worse. By 2050, surfers will have just 
started feeling these effects. (Interestingly, Reineman also says climate 
change may also improve about 5 percent of surf spots.) 

WHY SURFERS SHOULD WORRY ABOUT 
CLIMATE CHANGE

BY MIKE PEARL

DOWN?
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“’There’s gonna be a good break on either side of this breach, so 
leave it!’” Weber recalls saying. Other environmentalists provided 
other arguments for leaving the breach alone—including the fact 
that it flushed out pollution and pulled in fresh water. So that breach 
has, so far, stayed. But the same can’t be said for a similar spot near 
Mantoloking, New Jersey. Sure, that would have made for good 
surfing, but more important factors won out: “There was the high-
way, and people’s houses were there, so they closed it up lickety-
split,” Weber told me.

So it will go in the future: As the coastline erodes due to climate 
change, new and natural surf spots will be created, but fewer will be 
allowed to exist. “There’ll be more people crowding the remaining 
surf spots,” Reineman told me. Indeed, there will always be open 
stretches of beach, but some of the secluded, secret treasures that 
surfers cherish the most will be wiped out in the name of preserving 
coastal real estate. 

On the coast of California, Reineman told me, some of the best surf-
ing is at low tide. One of the spots in San Diego where he learned to 
surf as a kid was a narrow stretch of beach in front of a row of bluffs 
with multimilliondollar homes on top. “In all likelihood, the home-
owners will not let those bluffs erode much further. Eventually the 
beach will disappear, and that surf spot won’t ever break anymore,” 
he lamented.

So it will go in the future: As the coastline erodes due to climate 
change, new and natural surf spots will be created, but fewer will be 
allowed to exist. “There’ll be more people crowding the remaining 
surf spots,” Reineman told me. Indeed, there will always be open 
stretches of beach, but some of the secluded, secret treasures that 
surfers cherish the most will be wiped out in the name of preserving 
coastal real estate. 

Some of the secluded, secret treasures 
that surfers cherish the most will be 
wiped out in the name of preserving 
coastal real estate
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On the coast of California, Reineman told me, some of the best surf-
ing is at low tide. One of the spots in San Diego where he learned to 
surf as a kid was a narrow stretch of beach in front of a row of bluffs 
with multimilliondollar homes on top. “In all likelihood, the home-
owners will not let those bluffs erode much further. Eventually the 
beach will disappear, and that surf spot won’t ever break anymore,” 
he lamented.

Other reports offer more bad news: In the long run, climate change 
is expected to slowly shrink waves in most of the Northern Hemi-
sphere, according to a report from 2013, but waves may simultane-
ously get taller off places like the east coast of Australia. But there’s 
another problem with those Southern Hemisphere waves: Many of 
them are reef breaks—spots where waves break over coral reefs, 
rather than at the beach—and coral reefs are rapidly dying from 
bleaching, an effect related to climate change. 

The deaths of corals have devastating and far-reaching effects that 
have nothing at all to do with surfing. By 2050, the rocklike coral 
structures that make up coral reefs will likely still be there even if most 
of the corals are dead. That means those wave breaks will still occur 
for the foreseeable future, but like so many nonapocalyptic effects 
of climate change, all that dead coral is going to be a buzzkill by 
2050. 

Reineman said at times, surfers will likely point to climate change as 
the cause of better surf: “You could say those swells because of that 
storm system were potentially stronger because of climate change 
exacerbation.” But gauging the effects of climate change by the size 
of waves would be deceptive. 

“When we’re talking about how we manage the coastline, we’re 
talking about existential concerns,” Reineman said. “We’re not 
talking about the waves on average being a little bit bigger or a little 
bit smaller. We’re talking about whether they exist at all,” he added.

"We're not talking about the waves on 
average being a little bit bigger or a little 
bit smaller. We're talking about whether 
they exist at all."
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Growing up on the beach in Malibu, I learned to swim, surf, fish and 
dive in my backyard. Throughout my youth and now raising a family, 
the ocean continues to be a pillar of our lives as it is our place to 
spend time with each other and enjoy the water. The connection that 
developed with the ocean over the years has also given me a sense 
of responsibility in protecting it. I have always felt compelled to do 
my part in keeping it beautiful and full of life. I’m now passing down 
these lessons to my children as they become aware of the duty to 
protect the places we love.  

I started my journey in the restaurant business as a busser at Duke’s 
in Malibu. I worked my way up through the ranks, ultimately 
becoming General Manager in 2005. The city is not tied to the 
sewer system so each business and residence has their own 
wastewater treatment. I implemented measures to reduce waste and 
water use to reduce our impact and this project made me realize all 
of the proactive measures businesses can take to protect their local 
community, environment and water. I recognized that restaurants 
can play a significant role in reducing waste, conserving water, and 
of course, preventing plastic pollution.

HOW RESTAURANTS ARE TURNING 
THE TIDE ON PLASTIC POLLUTION

BY JOSH MORGAN	

PIPELINE
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All of our restaurants are either next 
to, or near, a body of water, whether 
it’s the ocean or a lake. These are the 
places where we live, work and play. 
We are passionate about our role in 
protecting the ocean and places we 
enjoy for future generations, and reduc-
ing single-use plastic is something we 
strongly believe in. As people gather to 
eat and enjoy the serenity and peace 
that comes from staring out at a healthy 
ocean, we are indebted to do every-
thing we can to prevent plastic pollu-
tion, protect the ocean and hopefully 
inspire our consumers to make Ocean 
Friendly choices in their lives.

Restaurants play a huge role in fighting 
plastic pollution. There are so many 
single-use plastic items that are only 
used once and persist in our environ-
ment forever. However, there are also 
many ways to incorporate reusable and 
sustainable alternatives to plastic. The 
Surfrider Foundation’s Ocean Friendly 
Restaurants program provided us with a 
great roadmap and tools to understand 
how we can reduce our impact and 
make a difference. Eliminating plastic 
straws is a great start and is one of the 
first things we did to meet the Ocean 
Friendly Restaurants criteria. There are 
so many better alternatives like paper 
straws and reusable options out there. 
We took action and went from getting 
rid of foam products and plastic bags 
for all of our take-out, to ensuring prop-
er separation of recycling and only pro-
viding tableware that can be reused. 
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ALL OF OUR 
RESTAURANTS 
ARE EITHER NEXT 
TO, OR NEAR A 
BODY OF WATER. 
THESE ARE THE 
PLACES WHERE WE 
LIVE, WORK AND 
PLAY.
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842,837

345,241

286,678

242,534

186,855

144,464

111,682

96,815

93,817

92,209

cigarette butts

food wrappers

plastic bottle caps

plastic beverage bottles

beverage cans

straws, stirrers

glass beverage bottles

plastic grocery bags

metal bottle caps

other plastic packaging

2018 USA INTERNATIONAL
COASTAL CLEANUP RESULTS
TOP 10 ITEMS COLLECTED
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 The next step for our restaurants is to 
encourage our purveyors and distrib-
utors to rethink their packaging for 
products that we purchase. Everything 
comes wrapped in plastic and it is up to 
the restaurant to deal with the waste. If 
all restaurants start to demand products 
from their distributors that do not use so 
much plastic packaging, the indus-
try will shift to better Ocean Friendly 
alternatives. 

Surfrider’s Ocean Friendly Restaurants 
program is a perfect match for our busi-
ness as we share the same values of the 
program and are always looking for 
ways to improve our practices. Working 
with Surfrider chapters in Hawai‘i and 
California, we are on the path to having 
all 13 of our restaurants at the “platinum 
level,” which means that we not only do 
our part to reduce single-use plastics, 
but we also implement measures to 
conserve water and energy, get rid of 
plastic beverage bottles and serve sus-
tainable seafood. Another creative way 
we reduce waste is by only offering 
beer on tap to prevent huge quantities 
of glass from going to the recycling bin. 
We are also experimenting with serving 
wine only on tap in a few locations to 
prevent even more waste. 

While we believe that being recog-
nized under Surfrider’s Ocean Friendly 
Restaurants program is a good thing 
for our business and image, more than 
anything, it is the right thing to do. The 
ocean is the setting that holds all of our 
restaurants together and we want to be 
part of the movement to turn the tide on 
plastic pollution and protect the places 
we love.
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Why and when did you get involved with the Surfrider 
Foundation? 

I’ve been involved with the Surfrider Foundation for a long time! As 
a surfer and ocean, earth, nature, and all-around life lover, I have 
always and will always do everything I can for our environment. 
Since Surfrider is dedicated to protecting our ocean and coasts, 
spreading awareness, and giving people an opportunity to be part 
of the good fIght, I want to do all I can with Surfrider to help keep 
our ocean and waterways clean. 

What inspired you to take action? 

Growing up surfIng the LA and Ventura County beaches of Cali-
fornia, getting sick so many times after it rained and seeing all the 
garbage washing up on the shores constantly made me want to get 
involved in a big way. 

What has been the highlight of your experiences related 
to protection of the ocean and coasts?

For me, it’s personally gratifying to just be at the beach with other 
like-minded, earthconscious humans picking up trash. While it’s only 
a small step in the right direction, it’s super gratifying to be around 
other people who want to make a difference, get your hands dirty 
and see the change one cleanup makes. It also inspires you to keep 
doing your part day in and day out. 

What is the most important thing you tell others about 
protecting the ocean, waves and beaches?

 Stop using any and all plastic you can, especially single-use plas-
tics. Every time you go to the beach or for a surf, leave it better than 
how you found it by picking up as much litter as possible. It feels 
good, and most likely just by doing it you will inspire others to do the 
same. 

Anything else you’d like to add?

 Be a part of the revolution for environmental evolution! Join us in the 
fIght for our planet and the creatures who call it home.
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Where do you live?: 

Springs, the hidden part of East Hampton, NY. 

What do you do?: 

I am the Chapter Coordinator for the Eastern Long Island Chapter. 
I usually work my tail off all day, and then expend the rest of my 
energy out on the water. 

Years connected with Surfrider:

I’m going on three years. I started as an intern two years ago and 
now I’m helping the chapter to maintain its many programs and roll 
out new ones. 

Why Surfrider?: 

I see the threats to our beaches on both a local and national scale. 
I’m involved with Surfrider because it allows me to leave this happy 
island where I live just a bit better than how I found it, whether that’s 
because of a beach cleanup, or highlighting an area where there 
is poor water quality. I like to tie problems to solutions, which is 
possible on a local scale. Then we can use the Surfrider network to 
highlight victories in different areas of the country so we can learn 
from each other. 

Biggest threat to our ocean, waves and beaches: 

Complacency and the mindset of “someone else will take care of 
it.” A lot of people don’t realize that small everyday actions have a 
HUGE impact on the health of our ocean. If everyone remembered 
just one day a week to bring a reusable cup for morning coffee, refill 
their bottle, or just refuse a straw, that adds up to a monumental dif-
ference. Don’t just let life happen to you. When you see a problem, 
you have to demand change. 

Years surfing: 

Way too long to be where I’m still at. 

Last board rode, where and when: 

Yesterday I was riding tandem on a BruSurf with my best friend 
Maddie.
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Why and when did you get involved with the Surfrider 
Foundation? 

As a surfer and professional photographer from Santa Barbara, 
California, I’m proud to say that I’ve been working with the Surfrider 
Foundation for more than several years and am very appreciative of 
our ability to collaborate nationally and regionally. 

What inspired you to take action? 

Nothing inspires me more than the ocean. I cannot imagine life with-
out it and the Earth couldn’t function without its existence at healthy 
levels. 

What has been the highlight of your experience related to 
protection of the ocean and coasts? 

On a personal level, there is immense gratification in seeing my 
work being used to highlight the struggles our environment faces, as 
well as the beauty of what we have—and need to protect. It’s also 
wonderful to be part of a cause that connects people and their ener-
gy to doing the right thing and protecting the ocean and coasts. As a 
Surfrider supporter, you meet and join together with people who are 
optimistic about daunting issues and are selflessly taking a stand. 

What is the most important thing you tell others about 
protecting the ocean, waves and beaches? 

Education and accountability are some of the most important things 
I tell others about protecting clean water and healthy beaches. Ask 
brands, institutions, your own household and yourself why specific 
products are needed. Then take strides to decrease single-use plastic 
items and make your recycling and waste reduction as environmen-
tally conscious as possible. 

Anything else you’d like to add? 

Take just a photo, leave just a footprint. Protecting what we love the 
most starts at the smallest scale!
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POLICY MEETINGS

WORKSHOPS & WORKDAYS

WALKS

TALKS

TABLING EVENTS

SITE EVALUATIONS

403 HOURS
260 ATTENDEES

4,411 HOURS
1,023 ATTENDEES

13 HOURS
42 ATTENDEES

324 HOURS
1,977 ATTENDEES

1,089 HOURS
9,255 ATTENDEES

43 HOURS

40

63

7

69

102

26  

NUMBER OF ACTIVITIES

2019 PROGRAM ACTIVITY 
& RESULTS

During 2019, Surfrider chapters and activists held 307 events, and clocked nearly 6,300 volunteer 
hours to educate the public on the problems created by urban runoff and traditional landscaping 
practices and to instruct and explain the value of applying CPR to our yards with Ocean Friendly 

Gardens. 25 chapters conducted Ocean Friendly Garden programs and were directly or indirectly 
involved in installing 35 gardens. 

Ocean Friendly Gardens have prevented over 15 million gallons of urban runoff from polluting our 
coastal waters and the ocean.
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2019 2018
ASSETS

Cash & Cash Equivalents $4,030,341 $3,670,285

Investments $391,666 $348,721

Other Receivables $96,378 $133,833

Settlement Receivable $493,625 $800,625

Inventory $72,105 $74,758

Prepaid Expenses $47,866 $68,699

Property & Equipment $30,488 $21,345

Total Assets $5,162,469 $5,118,266

LIABILITIES

Accounts Payable & Accrued Liabilities $610,646 $687,674

Payroll Related Liabilities $310,435 $285,124

Total Liabilities $921,081 $972,798

NET ASSETS

Unrestricted $2,674,966 $2,472,703

Temporarily Restricted $1,298,772 $1,405,115

Permanently Restricted $267,650 $267,650

Total Net Assets $4,241,388 $4,145,468

Total Liabilities & Net Assets $5,162,469 $5,118,266

STATEMENT OF FINANCIAL POSITION
AS OF DECEMBER 31, 2019/2018FI
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2019 2018
REVENUES & SUPPORT

Grants and Contributions $4,900,672 $4,463,019

Membership $1,430,827 $1,408,022

Sales/Mail Order Merchandise $199,868 $162,437

Corporate Partnership Revenue $505,330 $610,297

Special Events (Net of Direct Costs) $230,500 $184,870

Settlement Beneficiary & Other $11,594 $878,584

Investment Income $55,814 $22,650

Total Revenues & Support $7,334,605 $7,729,859

EXPENSES

Program Services $5,901,890 $5,594,782

Fundraising $507,287 $463,534

General & Administrative $829,508 $730,783 

Total Expenses $7,238,685 $6,789,099

Changes in Net Assets $95,920 $940,760

Net Assets Beginning of Year $4,145,468 $3,204,708

Net Assets End of Year $4,241,388 $4,145,468

STATEMENT OF FINANCIAL ACTIVITIES - 
YEARS ENDED DECEMBER 31, 2019/2018
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$400,000+
The David and Lucile Packard 
Foundation

$350,000
Resources Legacy Fund

$250,000
Anonymous Donation

Morgan Stanley Global

Impact Funding Trust

Gordon and Betty Moore 
Foundation

$100,000-249,000
Leonardo DiCaprio Foundation

Marisla Foundation

The Offield Family Foundation

Point Break Foundation

Samueli Foundation

$50,000-99,999
Harder Foundation

KROQ

Don Q Rum

Aveda

SIMA Environmental Fund

The Wooden Nickel Foundation

Windsong Trust

The Noble Light Foundation

Sanuk

$25,000-49,999
Anonymous

The Forrest & Frances Lattner 
Foundation

Land & Sea

Restaurants LLC.

Network for Good

Hurley

Christopher Ballard

Michael Bulger

Chris Farrell

The Fenton Family

Charitable Fund

Cyrene Inman

JetBlue

Volcom

Billabong USA

Anonymous

Steven and Nikki Lafferty

Pearlman Geller Family

Foundation

John Sargent

Tom Berry

Whittier Trust Company

Stephen Chess

Robert Holding

The JPB Foundation

Stiefel Behner

Charitable Fund

Jennifer Blumin

Croul Family Foundation

Vans

Happy Hippie Foundation

$5,000-9,999
Chesapeake Bay Trust

John and Kari Boiler

The Hexberg Family Foundation

Amie Steir and Matt Jarvis

2019 DONORS
On behalf of the world’s ocean, waves, and beaches, the Surfrider Foundation 
would like to thank the following individuals, foundations, and corporations for 
their generous support received between January and December 2019.

Dana Montgomery and Alison 
Wright

Curtis and Edith Munson 
Foundation

Harold K.L. Castle Foundation

Peter Fiedelholtz and Liisa 
Pierce Fiedelholtz

The Walrath Family Foundation

San Diego County Water 
Authority

Madewell

The Gunzenhauser Chapin 
Fund

Judith Posnikoff

The Martin Foundation, Inc.

Emily Landecker Foundation, 
Inc

Dillon Henry Foundation: Harri-
et Zaretsky and Steve Henry

Parley for the Oceans

$10,000-24,999
Isabel and Caroline Bercaw

Tracy Zeiss (In honor of Wiliam 
Zeiss)

SweetWater Brewing Company

The Surf Lodge/Jayma 
Cardoso

Firewire Surfboards

Coronado Brewing Co.

Patagonia.com

Mellam Family Foundation

Electric

Mother Denim

Yachak

REI

Bombora

TropicSport

The John A. and Elizabeth F. 
Taylor Charitable Foundation, 
Inc.
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Jay Griffith

Hydro Flask

Peter and Christine

Naktenis

SDGE

The Kwock Family Foundation

Edward Kertis

Ryan and Molly Graves

Jason and Rhonda Deland

Evan Harrison

Assateague Coastal Trust Inc.

Kathleen and Kevin Fee

Kia Stora

Douglas Hand

Chris and Evelyn Adams

John Taylor

Environment Now

National Marine

Sanctuary Foundation

Hyatt Bass

AmazonSmile Foundation

Imbibe Media Inc

Leon Richter

South Moon Under

Steven and Rundi Luff,

Mustard Seed Fund

Dakine

Gary Waldron

The Seattle Foundation

Jim Fraser

Sutton Family Foundation

Dr. Brian Kahan

Kristopher Kahan

Samantha Kahan

Elerding Family Foundation

Margaret Caldwell

The Laura Emerson

Chandler Fund

Silicon Valley Community  
Foundation

Franck Giraud

William Gillespie Foundation

Patty & Jack Wright Foundation

Anonymous

Kendall Collins

Wells Fargo Clearing Services, 
LLC.

David Ellis

The Three Sisters Foundation

Samuel Thomas

The Ocean Foundation

Hawai‘i Community Foundation

The Henry and Ruth Blaustein 
Rosenberg Foundation

Bank of Hawai‘i

The Heller Foundation of San 
Diego

Rag & Bone

Williams-Sonoma

Robert Fallon

Gucci America, Inc.

Frances and Benjamin 
Benenson Foundation

Colbeck Capital

Management/Jason Colodne

Anne Templeton

Mateo Burr

Daniel Scheuer

$2,500-4,999
The Committee to Elect Scott 
Wyant

Casey O’Connell

MOCIUN Corp

Marty Diamond

Booster Campaigns

Johnson Ohana Charitable 
Foundation

HeadCount

The American Endowment Fund

Anonymous

Heather Biszak Omaha

Zoo Aazk Chapter

Christopher Arndt

Marcus Merner

Josh Lowenthal

Ernie Montgomery

Ginger and David Komar

Jason Latos

The Fox Group

Charlotte Ross Charitable Fund

Native Foods

Alex Gutt

Vissla

Beth Thompson

Anonymous

Simeon Trieu

Una Baker

Eva and William S. Price III

Newell Rubbermaid

Ilene Resnick

Workday Foundation

Margaret Peloso and

Tom Martin

The Sanford Foundation

Harris Ahmad

Todd Edgar

Jase Wilson

Robert Tufts

Hon. Ricko Erkeneff

Mathieu Streiff

John and Sheryl Hazen

Shanan Campanaro

Nike, Inc.

Todd Spector

Bullard Foundation

The Kneisel Foundation

Josh Hankes

Todd Bladel

Andrew and Diana Dempsey 
Charitable Fund

Foster Radford

Roger Jassenn

Unite the United

Guilford Publications

Fuller/Kelley Foundation

The Cynthia & George Mitchell 
Foundation

Hippy Tree

The Enthusiast Network

Nancy Stephens and Rick 
Rosenthal

Tyler Porteous

Lance Anderson

Charlie and JoAnn Kaplan

Rachelle and Sean 
Macpherson

Alex Vadas

Eric Hirshberg

Emmett Foundation

Gabriel Frisby

Hon. Christopher Bellito

Brad Hallock

$1,000-2,499
James Nicholas

Wells Fargo Community

Support Campaign

Alex Garbuio and Lauren 
Lodato

Dr. Chad Nelsen and Ellen 
Lougee

Patrick Dennis

Pledgeling Foundation

Pledge to do Good

Aaron Behle

Tree Saver

Lisa Dubusc Miller Spy

Lisa Dubusc Miller Spy

Stephen Yablon

Alan Levin

The Dolotta Family Charitable 
Foundation

The Oregon Community 
Foundation

The Hanley Foundation

Hunter Covington

Tom and Nancy Elsaesser 
Foundation

Big Blue Sky Foundation

Anonymous

James Gimore

Chris D. Miller

The Hobson Family Foundation

Stephanie Rinaldi

Marcella Anderson

The Grace Jones Richardson 
Trust

Dr. Jeffrey Bohn

Lauren Merage Foundation

Mark Moser

The Ronald Newburg Founda-
tion, Inc.

Rock the Ocean Foundation

Hiemstra Family Charitable 
Giving Fund

Katherine Terrell

John Chimples

Kevin Cullinane

Michael Eustace

Thomas Niesen

James Slavik

Andrew and Shermaine Page

P. Moder

IBM Employee Charitable 
Contribution Campaign

Elizabeth Cebron

Ian Stewart

Townsend Davis

Daniel Livsey

Peter Gove

Positive Tracks

Anonymous

Richard Annett

Chandos Erwin

Robert Nixon

Margaret Hunter

Jed Simon

Steve Brownlie

SalesForce.org

Matching Grants

Rick, Jane, Kelly and Robert 
Brickell

Adriana Knoblauch

Carolyn Mcgregor Ripps

Johnny Parker

Kathryn Wilstein

Whole Foods Market

Liberty Hill Foundation

Marc Agostini

Allison Family

Spencer Campbell

Celeste Duval

Campari America

Jade Sheppard

Carlton and Sarah Dewoody

Kassia Meador

Abram Levin

Mark Moran

Michael Hall

Travis Speegle

Virginia Hammerness

Joseph Henderson

Bonnie Cohn

Jeff Wadsworth

Stephen Winiarski

Bobby Fam

Sam Magid

Julie Morley

Bruce Batzer

Irene Pleasure

Darin Bratt

Gregory Terry

Darrell Yuen

Harold Appleton

Janice Trayes

Shirin Richens

Stephanie Feingold

Catharine Cooper

Olivia Angus

Elizabeth Quinn (In honor of 
Stephanie Sekich-Quinn)

Zach Stroud

WSM Foundation

Diana DiCesare

Card Partner, Inc.

Jeremy Pritchett

Blake Davies

Anthony Ciardelli

Seattle Aquarium

Orange County Community 
Foundation

Shaun and Carla Tomson

Lyman and Whitney Carter

Dan Lammot

Anthony Capriccio

Anonymous

Global Alliance for Incinerator 
Alternatives

Bradley Toothaker

SB Hotel Owner LP

Michelle Leblanc

John Egar

Bruno Jayda Us Trust

Craig Chu

Adriana Estrada

Kristin Anthony

Christina Pappas

Audrey Yang

Kurt A. Jackson

Dona Leicht

David Dipiero

Mark Smith (In memory of 
Mark Steffens)

Adrian Knapp

Bright Funds Foundation

Artisan Pictures, LLC.

Timothy Evnin

Scott Mcnearney

Karen Foley

Barton Waring

Christen C. & Ben H. Garrett 
Family Foundation

Anne Hale

Louise Arnold Maddux Foun-
dation

Mindy Glass

Wilmington Trust

William Alguire

Eric Egland

Worth Archambault

Jonathan Feldman and Lisa 
Lougee Fund

Julius Szelagiewicz

Nicole Tremain

Marthe Norwick

Aaron Bryson

Edward Alexander

Denise and Michael

Deleray

Charles Russ

The McClean Family 
Foundation

Jim Bosek

Christopher Hathaway

Steven Friedmann

The Ruth and Edward Austin 
FDN

Capital Community Foundation

Scott Atkinson

Anonymous

The Ayer Fund

Dr. Weinberger and Dr. Tryon

Jeffrey and Kristen Daniel

Lance and Kathy Schulte

Mike and Launa Gould

Kent Lind

Shannon Leal

Anonymous, The Bank of 
America Charitable Foundation

Balloun Family Foundation

Rebecca Nolan

Techflex, Inc (In memory of 
Lewis Bowlby)

Adrienne Short

Jennifer Garner

Precision Hospitality & Devel-
opment, LLC.

Roark Revival

SunPower

Pooja Kharbanda

Randi Henry

Peggy North

Marc Johnson

Shawna Macnamara

Marissa Mcmahon

Jordan Rothstein

Paulette Davis

Liz Willette Danneels

Andrew Heckler

Megan Canavan

Walter Wilhelm

Scott Blair

Andy Ring

Rob and Sarah Wells

Shawn Donnille

Alan Pyle, III

Kimberley Smith

Robert Belvin

J. Robin Donaldson

Tom Rau

Darby Keen

Joe and Donna Dervin

Vicki Lane

Lorien French

Bill Bugbee

Beth Miller

Nancy Eiring

Scott Street

Todd Robinson

William Haines

Pam Slater Price

Debra Olinger

Kyle Carroll

Travis Wade

David Owens

Charles Fisher

Danielle Yip

Shally Wang

Rob Ziegler

Robert Lurie

George Turner

Stephanie Picard

Steve Funk

Amadea Bailey

Kevin Sharkey

Gregory Harris

Bill Kotzman

Joseph Sollano

Tom and Carrie Rolfes

Matt Eyer

Lawrence Pomeroy

Elizabeth Dargan

Jeremy Malecha

Mark Segal

Kiana Mosley

Michele Holcomb 41
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Cleary Family

Matthew Morey

Tim Vermilya
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Graham Green
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John Birsner

James Frank

Sigrid Gray

Lawrence Batterton
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Steven Sebastian

Elizabeth Collins

Pete Stauffer

Jennifer Savage

Richard Fogarty

Greg Lilliston

Capital Group

Bill Valaika

Dr. James Royer

Anthony Conte

Brian Hosken

Ian Long

Korie Beth Brown

Nolan Mattox

Sarah Soden

Spotfund Tecnologies, Inc.

Kelly Webb

Ken Zak

Ling Kuo

Kevin Snauko

Michelle Christensen

Diane and Patrick Kerr

Julie Harr

Charlotte Stone

James Brown

Good Hyouman

Patrick Bunt

Anonymous

Richard Dunn Family 
Foundation

LinkedIn

Robert Mignogna

Ron Harris

Mike Mcguire

Wynn Miller

Michael Shapiro

Justin Ott

Damon Love

Bill Mccune

Diane Portnoy

Steve Nasker

James Cutri

Kevin Quinn

Christy Canida

Derek Zahl

Steven Roeder

Eric Vajda

Kelly Clague

Lawrence ‘Chip’ Crandall Dr. 
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Colin Davis-President

Johnny Rodgers

Peter Burtner

Anne Middaugh

Cold Chaser Inc.

Tatiana Vargas-Caba

Kara Pewthers

Dr. Gregory Block

Ethan Segovia

Ona McFarlane

Lauren Clark

Mike Lein

Bill Henry

Trent Stumph

Ken Shure

Thomas Lochtefeld

Robert Fleisher

Nicholas Hayes

Fred Herrignton

South Carolina Aquarium

Natanya Moore

Mark Lutzker

Susan Mitchel

Drew Weaver

Dr. Dianne Veilleux

Dr. Aaron Simon

Brooke Kittrell

Jonathan Rafuse

Christian Pruitt

Claire Lima

Michelle Kremer

Cynthia Formica

David Rodgers

Daniel Guggenheim

Gregory White

Jonah Goldstein

Denise Komar

Mark Nelson

Debra Fields

Amanda Winger

Warrant of the West Basin 
Municipal Water District

Mark Levy

GE Foundation Matching Gifts 
Program

Greer Montgomery

Laura Rubin

Craig Cadwallader

Marcelo Castellanos

Kent Althouse

Peter Beutler

Terry and Lisa Blatnick

Jennifer Dewitt

Graham Sarasy

Marie Hoffman

Steve Shipsey

Michael Kresse

Dr. Michael Marlatt

Douglas Dority

Greg Silpe

Gregory Lincoln

Aaron Lee

David Gildea

Rowie Gray

Peter Chunka

William Hoenes

Jonathan De St Paer

Brian Woods

William Schaeffer

John McGrath

Alicia Silka

William Young

Jacklyn Kelty

Lila Williams

Dr. Lee Shahinian

Ryan Ley

Daniel Abbott

Lydia Ballesteros

Rebecca Blasko

Greg Welch

Burger Lounge
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James Frazier

Martin Russo

Gina Woodard
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Inc.

Ameera Beth

India Hicks

Deborah Millis

Sofie Howard

Kevin Knode

Mario Cole

Scott and Meera Swanson

John Ridgway III

Leslie Myrick

Erik Hawley

Marcus Alig

Richard Tucker and Family

Matthew Walsworth

Ryan Giuliani

Max Ernst

Paulina Pascual
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James Pridgen (In memory of 
Heather Riley)
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Foundation
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Laura Cook
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Julie Gilhart

Meridith Blascovich

Cynthia Rowley
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Karen Koenig

Don Lockton

Luis Fernandez

Anne Johnston
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Monique Barrons

David Neville

Beth Lee

Lauren Desalvo

Sadie Adams

Sheryl Hazen

Katy Dicke

Jeff Byer

Nadya Scott

Jeremy and Meredith Aston
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Nate Walker

Cynthia Dante

Dawn Marie

Dennis Elliott

Peter Daitch

Dr. Ian Schultz

Mark Keller

Marshall Maccready

Paula Travers

Michael Self

Diane Sheldon

Kevin O. Smith

Savanna Cooper

Matthew Pechulis

Gerald Chesser

Michael Self

Diane Sheldon

Kevin O. Smith

Savanna Cooper

Matthew Pechulis

Gerald Chesser

Fritz Sutor

Andri Bezzola

Janice Elder

Joan Diggs

Ted Backman

Jennifer Hoegerman

David Blythe

Greg Maletis

Gretchen Goetz

Drew Kossoff

Rachel Schocher

Jon Fell

Carleton Sage

Hervey Kimball

Jesse and Martina Flaro

Dr. Justin Newberry

Lonnie Schwirtlich

Richard Holbrook
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Andrea Butter

Elizabeth Coker

Paul Tucker

John Mack

Michael Strylowski

Suzanne and Mark Wieland

Wendy Rohman

Kent Mehring

Brooks Tietjen

Jesse Zeifman

Janet Kornblum
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Daniel Pier

Jeffrey Zerger

Hon. Peter Chalverus

Tom St. Hilaire

Paul Burnett

Brent and Carolyn Foster

Barkley Fund LLC.

Mark Miller

Theodore Dayno

Rob Trent

David Want

James Forbes

Ursula Gallichotte

William Fletcher

D. and S. Davis and Family

Jeff Sung

Mark and Anne Morgan

Larry Rebelo (In memory of 
Paul Vincent Zadroga)

Andrew Tompkins

Dirk Aulabaugh

Katie Hart

Wayne Vincent

Prof. Thomas Foster

Richard Liniger

Toni Bloom

Dave Weller

Bill and Denise Hodges

Greg Ware

Tom Mahony

Kingsley Quan

Norman Flickinger

Breanne Eagleson

Lucy Bullocksieger

Wales and Brian Darby

Susan Creane

Philip Potloff
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Gretchen Alther

Michael Sekits

Heidi and Greg Bisconti

David Sands
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Patrick Rizzo
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Jason Stein
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Margaret Covell

Dr. Mark Zullo
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John and Jody Marcon

Peter Eadeh

Nicholas Sedney
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Sam Zimman
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Erik Smith
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Dr. Jimmy Peter

Jeffrey Vogel

Daniel Wagman

Steve Shkoller

Jackie Dooley
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Chris and Bonnie Christie

Peter Lucas
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Blake K. Hottle
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Scott Rubenstein
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Jason Rubenstein
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Thomas Helms
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Steven Wong

Bates Family

John Levy

Stacy Burdick
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Lisa Peasley

Michelle Ben-Hur

Peter Tronquet

Jennifer Rand

Michael Walper

Brenton Burdick

Jeffrey and Deborah Berg

Ken Meidell

Melissa Deegan

Ethan Rule
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Christopher Benitez
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Sam Reach
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Brian Cox
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Elizabeth Peloso
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James Fox

Tyler Rowden
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Jonathan King
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Thomas Mcafee

Chet Feldman
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Lawrence Brashears
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2019 STAFF

Chief Executive Officer
Chad Nelsen

Chief Operating Officer
Michelle Kremer

ACCOUNTING
Controller
Toni Craw

Senior Accountant
Ryan Johnson

Staff Accountant
Mohamedali Mukadam

CHAPTERS & CLUBS	
Director of Chapters
Edward Mazzarella

Chapter Manager
Sarah Damron

Student Club Network 
Manager
Ryan Cruse

Washington Field 
Coordinator
Brice Boland

Hawaiian Islands Manager
Stuart Coleman

Northeast Regional 
Manager
Melissa Gates

Oregon Field Manager
Briana Goodwin

Southern California Regional 
Manager
Bill Hickman

Florida Regional Manager
Holly Parker

Mid-Atlantic Regional 
Manager
John Weber

DEVELOPMENT	
Director of Development
Spencer Campbell 

Global Grants Manager
Lori Booth 

Associate Director of 
Development
Tara D’Andrea 

Partnerships Manager
Mary Herbranson 

ENVIRONMENT	
Environmental Director
Peter Stauffer

Staff Scientist
Katie Day

Washington Coast Program 
Manager
Casey Dennehy

Washington Policy Manager
Gus Gates

Mid-Atlantic Policy Manager
Matthew Gove

Oregon Policy Manager
Charlie Plybon

California Policy 
Coordinator
Mandy Sackett

California Policy Manager
Jennifer Savage

INITIATIVES
Coastal Preservation 
Manager
Stefanie Sekich-Quinn

Plastic Pollution Manager
Trent Hodges

Water Quality Manager
Mara Dias

Clean Water Coordinator
Colleen Henn

Smartfin Project Manager
Shannon Waters

LEGAL	
Legal Director
Angela Howe 

Legal Associate
Staley Prom

MEMBERSHIP	
Director of Membership
Nancy Eiring 

Membership 
Communications Manager
Jenna Holland

Membership 
Communications 
Coordinator
Brett Evans

MARKETING & 
COMMUNICATIONS	
Marketing and 
Communications Director
Ian Stewart

Senior Marketing Manager
Ty Smith

Brand Manager
Kyle Lishok

Communications Manager
Melissa Mefford

Graphic Designer
Randy Assell

OPERATIONS
Operations & Human 
Resources Manager
Dani Mimm

Office & Merchandise 
Coordinator
Lindsey Koning 

TECHNOLOGY	
Systems Administrator
Chris Wilson 

Web Developer
Ruarri Serpa

CHAPTERS & CLUBS	
San Diego Chapter 
Coordinator
Caroline Canter

San Deigo Policy Manager
Julia Chunn-Heer

Oah’u Chapter Coordinator
Rafael Bergstrom 

West LA/Malibu Chapter 
Coordinator
Graham Hamilton

Eastern Long Island Chapter 
Coordinator
Colleen Henn

South Orange County 
Chapter Coordinator
Denise Erkeneff

Newport Beach Chapter 
Coordinator
Darrel Ferguson

Pacific Rim Chapter 
Coordinator
Lilly Woodbury 47




